REETIKA GUPTA

Work:







Home:

Department of Marketing




506, Saucon View Drive
College of Business and Economics



Bethlehem, PA 18015
Bethlehem, PA 18015





Phone: (610) 838 7964
Phone: (610) 758 5925 





Cell: (914) 319 2296


Fax: (610) 758 4743









Email: reg205@lehigh.edu

EDUCATION

Baruch College, City University of New York




Zicklin School of Business

Ph.D. Marketing, 2005
Dissertation Topic: Motivational Differences in the Effects of Structural and Outcome Complexity on Consumers’ Web site and Brand Evaluations 

Dissertation Committee: Stephen J. Gould (Chair), Lauren Block, James R.Coyle, David Rindskopf




Mudra Institute of Communications, Ahmedabad, India

Post Graduate Program in Marketing Communications, major in Marketing Research, 1996

St. Stephens College, Delhi University, India

Bachelor of Arts (Honors), Economics, 1994

EMPLOYMENT
Assistant Professor of Marketing (2005 – Present)

College of Business and Economics, Lehigh University 

Senior Research Executive, Indian Market Research Bureau (1996-1998)


(A division of J. Walter Thompson), New Delhi, India
HONORS/

Sidney I. Lirtzman Best Dissertation Award, CUNY, May 2005
AWARDS 



Nominated for Best Paper Award at the Academy of Management

                 

Annual Conference (OCIS Track), New Orleans, August 2004

AMA-Sheth Foundation, Doctoral Consortium Fellow, 

Miami, June 2001

Doctoral Fellowship in Marketing, Baruch College, CUNY (2000-2003)
PUBLICATIONS
Singh, Surendra N., V. Parker Lessig, Dongwook Kim, Reetika Gupta and Mary Ann Hocutt (2000) “Does your Ad Have Too Many Pictures?” Journal of Advertising Research 
Gupta, Reetika, Sucheta Nadkarni, and Stephen Gould, “A Perceived Website Complexity (PWC) Scale for Assessing Consumer Internet Interactivity” Advances in Consumer Research

Sertan Kabadayi and Reetika Gupta, “Website Loyalty: An Integrated Framework. The Empirical Investigation of its Antecedents” forthcoming, International Journal of Internet Marketing and Advertising 
UNDER REVIEW
Nadkarni, Sucheta and Reetika Gupta, “Examining Antecedents of Perceived Web Site Complexity: Using a Usability Framework” Manuscript under revision for third review at the Management Information Systems Quarterly (MISQ)

WORK IN
 
“Making Sense of More-Original Products: How Distance Between Cues 

PROGRESS

Influence Consumers’ Interpretations and Evaluations,” (with Sankar Sen)


“I Don’t Trust But I Enjoy – Am I Still Loyal,” (with Sertan Kabadayi)

“Motivational Differences in the Effects of Structural and Outcome Complexity on Consumers’ Web site and Brand Evaluations,” (with Stephen J. Gould)
“Management of Complexity in Pre and Post Decision Goal Orientations,” (with Caglar Irmak, Peter M. Gollwitzer and Gabriele Oettingen)


“Corporate Social Responsibility and Time Construals,” (with Sankar Sen)

“How Telepresence Mediates the Effects of Complexity on Web site Attitudes,” (with Sucheta Nadkarni)

 “Telling You What You don't Want to Hear: the Threat of Socially-Undesirable Responses,” (with Beth Antonuk and Stephen J. Gould)


“Mood Management Process in an Interactive Environment: The Moderating Effect of the Locus of Control” (with Stephen J. Gould)  

CONFERENCES 
Gupta, Reetika, Sucheta Nadkarni, and Stephen Gould, “Is this Site Confusing or Interesting - A Perceived Website Complexity (PWC) Scale for Assessing Consumer Internet Interactivity” –Association for Consumer Research Conference, Portland, October 2004

Gupta, Reetika and Sertan Kabadayi, “Building Loyalty in an Interactive Environment: The Moderating Role of Flow” – Association for Consumer Research Conference (poster), Portland, October 2004

Gupta, Reetika and Sucheta Nadkarni, “Complexity in an Interactive Environment : The Role of Motives in Influencing Telepresence” – AMA Summer Marketing Educators Conference, Boston, August 2004

Nadkarni, Sucheta and Reetika Gupta, “Perceived Complexity and User Attitudes: The Mediating Effect of Telepresence” – Academy of Management Annual Conference (OCIS), New Orleans, August 2004


Gupta, Reetika and Sucheta Nadkarni, “How Individuals Cope with Complexity in Online Environments: An Empirical Investigation Using a Goal Theoretic Framework” – Society for Consumer Psychology Winter Conference (poster), San Francisco, February 2004 

Gupta, Reetika and Sucheta Nadkarni, “Managing Website Complexity: Conceptualization, Measurement and Validation” – AMA Winter Marketing Educators Conference, Orlando, February 2002
Kabadayi, Sertan and Reetika Gupta, “Online Loyalty, An Integrated Framework: The Empirical Investigation of its Antecedents” – AMA Winter Marketing Educators Conference, Orlando, February 2002

Coyle, James, Robert Ducoffe and Reetika Gupta, “Understanding the Role of Mapping in Websites” – PRESENCE 2001, Temple University, Philadelphia, May 2001

Gupta, Reetika and Sucheta Nadkarni, “How Presentation Formats of Websites Influence Cognitive Maps of Consumers?” (Session Chair) -  INFORMS, San Antonio, November 2000

COURSES
    
Consumer Behavior (undergraduate) – Lehigh University

TAUGHT 

Consumer Behavior (undergraduate) – Fordham University



Consumer Behavior (undergraduate) – Baruch College, CUNY
Consumer Behavior (Executive MS Marketing Program) – Baruch College, CUNY
Marketing Strategy (Executive MS Marketing Program) – Baruch College, CUNY

Principles of Marketing (undergraduate) –Baruch College, CUNY
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