Proposed Revisions to the Undergraduate Supply Chain Management

Major Curriculum

Proposed Change #1: Replace the required option for supply chain majors of selecting MKT 348 (Marketing Channels) or MKT 321 (Business-to-Business Marketing) with SCM 340 (Demand and Supply Chain Planning).
Rationale:  The new course reflects the importance of the value chain by introducing ways to specifically integrate supply with customer demand.  This reflects the current evolution of supply chain management theory and practice and most closely reflects the competitive advantage of our program which is closely linked to an emphasis on value chain through research and practice in the Center for Value Chain Research.  Industry feedback on this proposed change has been very positive. 
Resource Requirements:  The management department faculty member who previously taught MKT 348 will be teaching SCM 340 (Demand and Supply Chain Planning).
Proposed Change #2:   No longer require IE 168 as a required course for supply chain majors

Rationale:  With the passage of two supply-chain related courses, IE 168 is too redundant with other required supply chain courses.  The topics addressed in IE 168 will be covered in the new Supply Chain Operations Management core course as well as the new Demand and Supply Chain Planning course required of all majors.  Additionally, several IE 168 topics are also addressed in the currently required SCM 354 (Integrated Logistics and Transportation Management) course.

This action will reduce the number of credits required for supply chain management from 21 to 18. 

Resource Requirements:  No resources required

Summary of Changes and Addition

(Modifications are highlighted)

	Current SCM Curriculum
	Proposed SCM Curriculum

	SCM 309

Purchasing and Supply Management
	SCM 309

Purchasing and Supply Management

	Mkt 321

Business to Business Marketing or
Mkt 348 Marketing Channels
	SCM 340
Demand and Supply Chain Planning

	SCM 328

Pricing Concepts and Negotiation
	SCM 328
Pricing Concepts and Negotiation

	SCM 354

Integrated Logistics and Transportation Management
	SCM 354

Integrated Logistics and Transportation Management

	Bus 211

Integrated Product Development
	Bus 211

Integrated Product Development

	IE 168

Production Analysis
	No longer required

	SCM 342

E-Business Systems
	SCM 342

E-Business Systems 

	21 credits
	18 credits


None of these proposed changes has any information technology resource implications at this time. 

Proposed New Course

1. Proposed new course number and course description (as it will appear in course catalogue):

SCM 340 – Demand and Supply Chain Planning (3)
Students will learn how businesses work with other businesses to build relationships and integrate demand and supply planning activities across the supply chain to deliver value to customers.  They will learn about tools and technologies enabling integration, and the critical drivers and key metrics of supply chain performance.  Current readings, case studies, simulations and written assignments will be used.  Prerequisite: MGT 186 or MGT 280 and MKT 211 or consent of instructor. 


2. Instructional mode (lecture, recitation, laboratory, seminar, independent study, or other) and number of contact hours per week:

Lecture
3. Rationale for proposed new course:

This course is intended to be a required course for all Supply Chain Management (SCM) majors, replacing the current requirement of either Marketing 321 (Business-to-Business Marketing) or Marketing 348 (Management of Marketing Channels).  This new course will introduce more salient topics germane to the SCM domain to which students currently are not exposed.  Specifically, by introducing the concept of integration between the demand and supply processes, the SCM program will be offering content reflecting the current evolution of SCM theory and practice.  The updated content will offer a competitive advantage over most SCM programs that currently do not offer an integrative course.  Feedback from industry has been very positive.     
4. Academic impact on programs affected by new course:


A. Is the proposed course to be cross-listed?

No
B. Identify any known effects of the proposed new program on other programs at the University. 

SCM Majors will no longer be required to take either Marketing 321 or Marketing 348. 
SCM majors will no longer be required to take IE 168. 
C. If there are known effects, individuals in charge of the affected programs must be consulted about the proposed new program and the following information provided:

     
1) Who was consulted?

K. Sivakumar, Department Chair Marketing 
J. Hartman, Department Chair Industrial and Systems Engineering

2) Is the proposed new program acceptable to all other programs affected?

Yes
3) Will any changes be required in the affected programs?  If so, please describe below:

No
D. Does the proposed new program affect the University’s commitment to diversity in any way?  If so, please describe below:

No
5. Resource Impact

A. Provide impact statements in the four areas listed below:

1) Library impact statement (attach statement if provided by LTS)
N/A
2) Computer impact statement (attach statement if provided by LTS)
N/A
3) Faculty impact statement (how proposed program affects load on existing faculty or requires new faculty)
This course will be taught by a SCM faculty member who previously taught Marketing 321.  
4) Facilities impact statement (how proposed program affects load on existing facilities or requires new facilities)
N/A
B. Provide a statement indicating who will assume financial responsibility for any new resources required:

N/A
.

PAGE  
1
October 6, 2006

Revised November 8, 2006


