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PERELLA DEPARTMENT OF FINANCE
FIN 372-011 – Special Topics – Ethics in Finance



       Spring 2008
Time:

     12:10 – 1:00 p.m., Mondays  
Classroom:
     RBC 101
Instructor:
     Prof. Geraldo M. Vasconcellos

Office:
   

 RBC 320

Telephone:
     610-758-5347

E-mail:  
     gmv0@lehigh.edu

Office Hours:
     T/R - 2:00 – 5:00 PM 


     Otherwise by appointment, please

COURSE OBJECTIVES
The objective of this workshop is to develop an awareness, appreciation, and understanding of ethical issues and dilemmas confronted by finance professionals in the financial services industry and corporations. Most of the topics and issues also apply to the non-profit sector of a market economy.
The workshop is a forum for discussion. All ideas are welcome, provided the the standards of propriety and civility in the debate are maintained. There is no expectation of arriving at definite conclusions are the end of the discussion on a particular topic. The learning experience revolves around the identification, framing, and analysis of ethical problems which arise in the course of performing the tasks of financial analysis, advising, and decision making.

GRADING

You have two choices. You may choose to have your grade based entirely on your attendance and contributions to the discussion. Alternately, you may choose to have one half of your grade based on attendance and participation and the other half accounted for by a term paper, whose topic will be decided in consultation with the instructor. You have until the end of the second week of classes to inform the instructor of your decision. The default choice for grading is to have the grade based only on attendance and participation.

READING LIST
Required
· Baggini, Julian and Peter S. Fosl, The Ethics Toolkit: A Compendium of Ethical Concepts and Methods. Blackwell, 2007.

· Boatright, John R., Ethics in Finance. Blackwell, 2nd Edition, 2008.
Recommended
· Frank, Robert H., What Price the Moral High Ground? Ethical Dilemmas in Competitive Environments. Princeton University Press, 2005.

· Gints, Herbert et al (eds.), Moral Sentiments and Material Interests: The Foundations of Cooperation in Economic Life. MIT Press, 2005.

· Griffiths, Brian et al., Capitalism, Morality and Markets. The Institute of Economic Affairs, 2001.

· O’Keeffe, Dennis (ed.), Economy and Virtue: Essays on the Theme of Markets and Morality. The Institute of Economic Affairs, 2004.

· Sacks, Jonathan, Morals and Markets. The Institute of Economic Affairs, Second Impression, 2000.

· Zak, Paul (ed.), Moral Markets: The Critical Role of Values in the Economy. Princeton University Press, forthcoming March 2008.

Further Reading
· Frankfurt, Harry G., On Bullshit. Princeton University Press, 2005.
· Frankfurt, Harry G., On Truth. Knopf, 2006.
· Pojman, Louis P., Ethics: Discovering Right & Wrong. Thomson, Fifth Edition, 2006.
· Sommers, Christina and Fred Sommers, Vice & Virtue in Everyday Life: Introductory Readings in Ethics, Sixth Edition, 2004.
· Mauser, Marc D., Moral Minds: How Nature Designed Our Universal Sense of Right and Wrong. Harper Collins, 2006.
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